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Abstract:

Using graphic design elements for social media advertisements
and their relationship to the Kuwaiti consumer’s purchasing
decision-making
The study aimed to identify and reveal the results resulting from the
impact of the use of graphic design techniques in advertisements on the
consumer’s purchasing decision, using a media survey approach on a
deliberate sample of shoppers via the Internet and social networking sites.
It consists of 400 individuals using the survey tool. The study concluded

that:

. The results confirmed that attractive graphic design plays a major role in
attracting attention and increasing the effectiveness of advertisements,
which increases the chances of interacting with the content.

. Data indicate that the majority of respondents encounter advertisements
with attractive graphic design on a regular basis on social networking sites,
while others encounter them occasionally, and a smaller group encounter
them rarely. The results highlight the importance of attractive graphic
design in attracting users' attention on social media sites, which increases
the likelihood that they will interact with and remember ads.

. Data indicates that the effectiveness of social media ads varies when they
are designed specifically for a specific platform such as Instagram,
Facebook, or Twitter. The majority of respondents believe that custom
design contributes to increasing the effectiveness of advertising, while a
large percentage is unsure of its impact, and a smaller percentage believes
that custom design does not have a significant impact. The results also
indicate that there are statistically significant differences between the
effectiveness of personalized ads and type, indicating that the impact of

personalized design varies depending on type.

Keywords: graphic design - advertisements - social networking sites -
purchasing decision.
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